
Data SoCool

Peĸᴅkar Data Tᴅhsili



Data science vᴅ datanēn digᴅr tᴅtbiq sahᴅlᴅri¿zrᴅixtisaslaĸmēĸtᴅlimmᴅrkᴅzi

Data SoCool datanēn tᴅtbiqlᴅri ¿zrᴅ m¿xtᴅlif alᴅtlᴅr vasitᴅsilᴅ sēfērdan yerli vᴅ beynᴅlxalq tᴅlᴅblᴅrᴅ uyĵun tᴅlim xidmᴅtlᴅritᴅklif edᴅn 

tᴅlim mᴅrkᴅzidir. Tᴅlimlᴅr geniĸ yerli vᴅ beynᴅlxalq tᴅcr¿bᴅyᴅ sahib peĸᴅkarlar tᴅrᴅfindᴅn aparēlēr.

ķirkᴅt hᴅm­inin, qurumlara m¿vafiq sahᴅlᴅrdᴅ m¿tᴅxᴅssis vakansiyalarēna uyĵun namizᴅdlᴅrin yºnlᴅndirilmᴅsini- «Kandidatlar 

hovuzuè funksiyasēnē da yerinᴅ yetirmᴅkdᴅdir.
Data SoCool

Data SoCool



Tᴅlim mᴅrkᴅzimiz

Peĸᴅkar ᴅyani tᴅlim xidmᴅtinin gºstᴅrilmᴅsi üçün tam texniki tᴅchizatlē müasir vᴅ xoĸ tᴅᴅss¿rat yaradan geniĸ vᴅ iĸēqlē m¿hitdᴅ tᴅdris hᴅyata 

keçirilir.



Business Analytics

Nýcbsj{!BceĲzfw

UƦmjnèj!ibrrĲoeb

Mübariz BceĲzfw- ib{ĲsebKapital Bankda Senior Business Analyst olaraq èbmĲŠĲs. Daha ÷odƦUnibankda Senior Business Analyst olaraq èbmĲŠnĲŠeĲs.
ÝnvnjmjleƦ8 jmeƦobsuĲrcbolèĲmĲruƦdsýcƦtjwbseĲs. Bakalavr uƦitjmjojCblĲE÷wmƦuVojwfstjufujoeƦCfzoƦmybmrNýobtjcƦumƦs-Magistr uƦitjmjojB{Ʀscbzdbo
E÷wmƦuırujtbeVojwfstjufujoeƦMBA ý{sƦbmnĲŠeĲs.

UƦmjn!ibrrĲoeb

Cv!uƦmjn!cj{oft!qspcmfnmƦsjoj!ebub!ƦtbtmĲ!zbobŠnb!jmƦ!bobmj{!funƦzj!wƦ!oƦujdƦmƦsj!sfbm!cj{oft!rƦsbsmbsĲob!èfwjsnƦzj!iƦeƦgmƦzjr. Qsprsbn!bobmjujl!eýŠýodƦ-!
ufyojlj!cbdbsĲrmbs!wƦ!nbmjzzƦ!cbyĲŠĲoĲ!cjs!bsbzb!hƦujsjs/QsprsbnĲo!Ʀtbt!gplvt!o÷ruƦtj!tbeƦdƦ!bobmj{!funƦl!zpy-!ȓcv!oƦujdƦ!ibotĲcj{oft!rƦsbsĲob!uƦtjs!fejs@Ȕ!
tvbmĲob!dbwbc!wfsnƦlejs/UƦmjn!sfbm!cj{oft!lpoufltujoeƦ!qsblujlj!ubqŠĲsĲrmbs!ý{ƦsjoeƦ!rvsvmevĠvoebo-!ƦmeƦ!pmvobo!cjmjlmƦs!eƦsibmjŠ!nýijujoeƦ!uƦucjr!pmvob!
cjmƦdƦl!tƦwjzzƦeƦ!gpsnbmbŠĲs/!OƦujdƦeƦ!jŠujsblèĲmbs!bobmjujl!oƦujdƦmƦsj!uƦldƦ!iftbcbu!ljnj!efzjm-!rƦsbswfsnƦoj!eƦtuƦlmƦzƦo!turat fkj!bmƦu!ljnj!jtujgbeƦ!funƦzj!
bacaracaqlar.

UƦmjnjo!nfupev

UƦmjnnýeeƦujoeƦjŠujsblèĲmbszbmoĲ{oƦ{ƦsjcjmjlmƦsjdeyil, iƦnèjojopraktiki ubqŠĲsĲrmbsmbn÷w{vmbsĲdaha effektiv nƦojntƦzƦdƦlmƦs.UƦmjnjŠujsblèĲmbsĲnýyuƦmjg
lfz{mƦsý{ƦsjoeƦpraktiki olaraq jŠmƦzƦdƦlmƦs. IƦnèjojo-iƦseƦstjosonunda ev ubqŠĲsĲrmbsĲjmƦlfèjmƦomövzular daha da n÷ilƦnmƦoejsjmƦdƦl. UƦmjnjosonunda
jŠujsblèĲmbs÷zsƦoejlmƦsjcbdbsĲrmbsĲuƦucjrfeƦsƦlonlara wfsjmnjŠproyekt ý{ƦsjoeƦjŠmƦzƦdƦlmƦs. UƦmjnqsprsbnĲƦs{joeƦjŠujsblèĲmbsbmentorluq eƦtuƦzjeƦ
h÷tuƦsjmƦdƦl.EƦstmƦsƦebwbnjzzƦuwƦlfèjsjmƦouftumƦsjooƦujdƦmƦsjoƦƦtbtƦojŠujsblèĲmbssertifikatla uƦnjopmvobdbreĲs.

UƦmjnjo!nýeeƦuj;!10iƦguƦ(40 saat ) UƦmjnjo!rjznƦuj;!750 AZN UƦmƦcƦmƦs!ýèýo!rjznƦu;!!600 AZN
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C÷mnƦ!2!ȎCj{oft!BobmjujlbtĲob!HjsjŠ

ÁBiznes bobmjujlbtĲoƦejswƦoƦüçün
jtujgbeƦolunur ?

ÁBiznes bobmjujlbtĲoĲoo÷wmƦsj:
ÁDescriptive, Diagnostic, Predictive, 

Prescriptive
ÁBiznes bobmjujlboĲorƦsbswfsnƦ
qsptftjoeƦrolu

o SQL ȎData èĲybsnbwƦanaliz
o Tableau ȎNƦmvnbuĲovizual uƦrejnbuĲ
o Statistika ȎOƦujdƦojouƦtbeýgjolub -
pmnbeĲĠĲoĲyoxlamaq

o Biznes BobmjujlbtĲGsbnfxpslmƦsjȎ
Jotjhiu!ɖ!U÷wtjzƦɖ!RƦsbs

o NbmjzzƦAnalizi ȎROI, NPV, IRR wƦejhƦs
h÷tuƦsjdjmƦsmƦuƦtjs÷mènƦl

o Business Case -mƦsofdƦqurulur
ÁData ƦtbtmĲrƦsbswfsnƦ

UƦmjn!qsprsbnĲ

C÷mnƦ2 ȎSQL: From Raw Data to 
Business Decisions

Biznes BobmjujlbtĲüçün SQL ƁtbtmbsĲ

ÁSQL oƦejs?
ÁOjzƦbiznes bobmjujlmƦsüçün vacibdir ?
ÁSQL jmƦoƦmƦsfeƦcjmƦsjl?
o SELECT Basics Ȏcolumn seçimi , alias , 

DISTINCT
o Filtering & Sorting ȎWHERE, AND/OR,

ORDER BY
o Aggregation Basics ȎCOUNT, SUM, AVG, 

MIN, MAX
o Grouping Basics ȎGROUP BY, HAVING
ÁSimple practice

Analytical SQL for Business Insights
ÁJoins: Inner / Left / Right
ÁConditional Logic ȎCASE WHEN
ÁCommon Table Expressions (CTE)
ÁWindow Functions ȎROW_NUMBER, 

RANK, SUM() OVER(PARTITION BY), 
AVG() OVER(PARTITION BY)

Practice

C÷mnƦ3 ȎTableau & Data Visualization

From Data to Dashboard: Vizual
BobmjujlboĲoƁtbtmbsĲ

ÅData connection, Dimension/Measure
ÅBar, Line, Pie charts
ÅFilters
ÅGrouping
ÅDual -Axis Charts

Advanced Visualization & Storytelling

ÅCalculated fields
ÅParameters
ÅTrend lines
ÅStorytelling with Data

Sets and Practice



Business Analytics

C÷mnƦ!5!ȎCj{oft!TubujtujlbtĲ

Descriptive Statistics: Data -oĲoEbwsboĲŠĲoĲ
Anlamaq
ÁMean, Median, Mode, Variance, Std Dev
ÁData qbzmbonbtĲ: Normal, Skewed, 

Uniform
ÁPopulation vs Sample, Sampling o÷wmƦsj
ÁPraktika

Eksperimental Analitika : Hipotez Testi wƦ
A/B Testing QsjotjqmƦsj
ÁNull / Alternative hypothesis, t -test, p -

value
ÁA/B testing prinsipi
ÁControl vs Treatment
ÁBias o÷wmƦsj
ÁPraktika

Cj{ofteƦEbwsboĲŠEjobnjlbtĲ: RFM wƦTrend 
Analizinin Strateji UƦucjrj
ÁRFM analizi
ÁTrend wƦMömsümilik bombzĲŠmbsĲ

UƦmjn!qsprsbnĲ

C÷mnƦ5 - Business Finance & Value 
Mindset for Analysts

Customer Lifecycle Analytics: Activation, 
Retention wƦChurn bombzĲŠmbsĲ
ÁCj{ofteƦActivation /Retention / Churn 
bombzĲŠmbsĲ

ÁCohort analizi
ÁCLV/LTV, CAC bombzĲŠmbsĲ

NƦmvnbueboEƦzƦsƦ: Biznes BobmjujlbtĲoeb
NbmjzzƦPerspektivi
ÁBiznes bobmjujlbtĲoebnbmjzzƦ
ÁRevenue, Cost, Profit, Margin bombzĲŠmbsĲ
ÁPulun zaman eƦzƦsjbombzĲŠmbsĲ:
o FV (Future Value) ȏhƦmƦdƦleƦzƦsjo
iftbcmbonbtĲ

o PV (Present Value) ȏhƦmƦdƦlpulun bu
hýoƦèfwsjmnƦtj

o NPV (Net Present Value) ȏtƦsnbzƦojo
eƦzƦsjoj÷mènƦl

Á IRR
ÁPraktika

Biznes BobmjujlbtĲoebNbmjzzƦ
EƦzƦsmƦoejsnƦwƦSsenari Analizi

ÅROI (Return on Investment) oƦejs? OƦ
üçün jtujgbeƦolunur wƦofdƦiftbcmboĲs?

ÅBiznes rƦsbsmbsĲoebROI-nin uƦucjrj
ÅECL, FTP yƦsdbombzĲŠmbsĲ
ÅScenario Modeling: Optimistic / 

Realistic / Pessimistic

C÷mnƦ6 - Business Case Preparation & 
Final Praktiki MbzjiƦ

SƦrƦnmƦseƦoRƦsbsmbsb: Business Case wƦ
Kampaniya BobmjujlbtĲ
Á Business Case oƦejs?
Á Biznes rƦsbsmbsĲoebbusiness case -mƦsjorolu
Á Business Case üçün ƦtbtlpnqpofoumƦs: 

Problemin UƦtwjsj, NƦrtƦe, H÷{mƦojmƦoŠƦsumƦs, 
H÷{mƦojmƦoUƦtjs

Á Pre-Campaign bobmj{mƦs: Target tfhnfoumƦs, KPI 
wƦBenchmark -lar, Data nƦocƦmƦsj

Á Post -Campaign bobmj{mƦs: CTR, Conversion Rate, 
ROI

Á Analitik eýŠýodƦ;!ȓCv!sƦrƦnibotĲbiznes rƦsbsĲob
uƦtjsedir@Ȕ

Á Praktika : Real dataset ý{ƦsjoeƦPre/Post 
Campaign bobmj{mƦsfunƦlwƦrĲtbyýmbtƦ
ib{Ĳsmbnbr

Advanced Business Case: Ssenari NpefmmƦŠejsnƦ
& Cost -Benefit Analysis
Á Güclü Business Case ofdƦqurulur ?
Á NƦrtƦejodüzgün uƦzjoj, tarixi nƦmvnbumbsĲo

analizi , Timeline
Á Data Preparation: Data toplama , UƦnj{mƦnƦ, 

Segmentasiya
Á Baseline wƦKey Metrics -in nýƦzzƦofejmnƦtj
Á Önceki lbnqbojzbmbsĲouƦtjsjojojtujtobtĲ, Normal 
qfsgpsnbotĲonýƦzzƦofejmnƦtj

Á Scenario Modeling & Cost -Benefit Analysis: 
Optimistic / Realistic / Pessimistic

Á ROI wƦyƦsdmƦhƦujsjojonýrbzjtƦtj
Á Analitik oƦujdƦmƦsjosƦicƦsmjlüçün uƦrejnpmvonbtĲ



Tᴅlimm¿ddᴅtindᴅiĸtirak­ēlarēn

mövcud boĸluqlarēnēnm¿yyᴅn

edilmᴅsiüçün proqress testlᴅredilir .

100%-likiĸtirak­ēmᴅmnuniyyᴅtiilᴅdavamedᴅndᴅrslᴅrhᴅrbir iĸtirak­ēyaindividual 

yanaĸmametoduilᴅaparēlēr.

Data SoCool

Data science texnikalarē nᴅzᴅri 

biliklᴅrlᴅ yanaĸē, m¿xtᴅlif praktiki 

tapĸērēqlarēn iĸlᴅnilmᴅsi metodu ilᴅ 

keçirilir.

Tᴅlim proqramlarēmēz real iĸ 

d¿nyasēnēn tᴅlᴅblᴅrinᴅ uyĵun olaraq 

dizayn edilmiĸdir.

Tᴅlimlᴅrimiz Data Science ¿zrᴅ ᴅn 

son beynᴅlxalq tendensiyalarē 

ºz¿ndᴅ ᴅks etdirir.



Bizi nᴅ fᴅrqlᴅndirir?

ÅPeĸᴅkar tᴅlim­i heyᴅti

ÅHᴅr iĸtirak­ēya individual yanaĸma

Å Avropa standartlē tᴅlim mᴅrkᴅzi

Data SoCool


