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A Descriptive, Diagnostic, Predictive,
Prescriptive
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0 SELECT Basics Ocolumn secimi, alias,
DISTINCT

o Filtering & Sorting OWHERE, AND/OR,
ORDER BY

o Aggregation Basics OCOUNT, SUM, AVG,
MIN, MAX

o Grouping Basics OGROUP BY, HAVING

A Simple practice

Analytical SQL for Business Insights

A Joins: Inner / Left / Right

A Conditional Logic OCASE WHEN

A Common Table Expressions (CTE)

A Window Functions OROW_NUMBER,
RANK, SUM() OVER(PARTITION BY),
AVG() OVER(PARTITION BY)

Practice
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From Data to Dashboard: Vizual
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A Data connection, Dimension/Measure
A Bar, Line, Pie charts

A Filters

A Grouping

A Dual -Axis Charts

Advanced Visualization &  Storytelling

A Calculated fields

A Parameters

A Trend lines

A Storytelling with Data

Sets and Practice
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